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Community Report

American Cancer Society
When cancer strikes, it hits from all sides. The Eugene
Emeralds teamed up with American Cancer Society several
times this season to help raise money to find a cure.
Real Men Wear Pink
October is Breast Cancer Awareness month, and this past
season Sluggo, and several other males in Lane County, teamed
up to participate in the American Cancer Society’s Real Men
Wear Pink Campaign. The campaign gives men, and mascots,
a leadership role in the fight against breast cancer. Sluggo
sported his pink all month long to raise awareness, and money,
for the American Cancer Society’s breast cancer initiatives,
including innovative research, patient services, and education
around screenings and risk reduction. To help him raise money,
the staff created special Breast Cancer Awareness t-shirts
that they sold online, they also raffled off the chance to win
a personalized 2018 Championship ring. Sluggo raised over
$13,300 as part of his Real Men Wear Pink Campaign.
Relay for Life
Relay for Life is the signature fundraiser for the American
Cancer Society. This July, the Eugene/Springfield 27th Annual
Relay for Life was held at PK Park. This year, 90 teams with
2,000 attendees, converged on PK Park to remember loved ones
lost, honor survivors and raise money to help the American
Cancer Society make a global impact on cancer. The event
was the eighth largest fundraising event in the country, raising
more than $511,000 to help find a cure. Relay-ers enjoyed a
day of festivities including live music, games, food and a beer
garden as they walked to raise money. The night also included a
remembrance lap, luminarias and an impactful survivor lap.
Breast Cancer Research Basket Raffle
In August, the Emeralds hosted a League of Her Own
Night to highlight the accomplishment of Lois Youngen, a
local Eugene woman who played in the All-American Girls
Professional Baseball League. During the game, the Emeralds
hosted a silent auction to raise money for Breast Cancer
Research. Three packages, created by Ems front office and their
significate others, were auctioned off to fans. The auction raised
over $300 for American Cancer Society and Breast Cancer
Research.

MiLB Cover Your Bases Sun Safety Initiative
This June, the Emeralds partnered with Minor League
Baseball and the American Cancer Society for the third
consecutive year of its nationwide initiative to promote sun
safety measures and educate baseball fans about the dangers of
overexposure to ultraviolent rays. The team provided free Blue
Lizard Sunscreen samples to fans and shared sun safety tips to
those in attendance.
American Red Cross Blood Drive
Every two seconds someone in the US needs blood. The
Eugene Emeralds, along with the American Red Cross, hosted a
community blood drive at PK Park on Thursday, August 29. The
need for blood locally remains constant, and one pint can save
up to three people’s lives. During the drive, 30 pints of blood
were donated, giving the lifesaving gift to 90 people! After
donating, fans were able to join the Emeralds for A Nightmare
on EMS Street. The theme night was a tribute to the horror
genre. Fans were able to interact with Mike Myers, Pennywise,
Wednesday and other horror characters.
Appearances
The Eugene Emeralds staff, players and Sluggo were happy
to continue their support of the Eugene/Springfield outside the
diamond through volunteer and community appearances.
Players
Within their three month stay in Eugene, the players and
coaches made 25 outings, adding up to 175 hours. Visits
included serving lunch at Eugene Mission, visiting furry friends
at Greenhill and painting for Habitat for Humanity.
Sluggo
Everyone’s favorite green bear, Sluggo logged over 100 hours
of appearances. He made appearances at hospitals, local walks
and runs, fairs, schools and jog-a-thons.
Front Office
The Eugene Emeralds front office logged over 500 hours
of volunteer hours this season. The staff spent their time
sorting food for the local food pantry, helping CMN in various
fundraisers and many other deserving nonprofits.

Donations
Throughout this year, the Emeralds donated tickets,
memorabilia and or/merchandise to as many organizations
as they could. Donations were used for auction, raffles
or volunteer events. The team also provided a few select
organizations a special Suite Night donation packages. In
all, the Eugene Emeralds donated to over 280 charities and
organizations equaling a total of $146,215.
Boys and Girl Club
Boys and Girls Club of Emerald Valley is one of the largest
and most diverse youth service agencies in the Eugene/
Springfield area, and the Eugene Emeralds continued to grow
their partnership with the club this season.
Catwalk for a Cause
In March, the Emeralds’ Director of Events and Promotion,
Pat Zajac, strutted his stuff for Kendall’s Catwalk for a Cause.
This evening of glitz, glamor and fashion was emceed by the
Emeralds General Manager, Allan Benavides. The event raised
over $120,000 for the Boys and Girls Club of Emerald Valley.
During the process, Pat was partnered with Tayt, a member of
the Boys & Girls Club. Tayt hopes to become a police officer
when he grows up, so for the special partner segment of the
night the duo strutted down the runway as police officers. Pat
went above and beyond his model duties to set up a special
day for Tayt with the local police department. The special
day included being sworn in as an honorary police officer,
demonstrations from the SWAT team and Bomb Disposal
Group.
Field of Dreams
August 23rd marked the fifth annual Field of Dreams
fundraiser for the local Boys & Girls Club of Emerald Valley.
This unique fundraiser is held at PK Park on the infield
under the night sky and stadium lights, giving the guests an
experience they will never forget.
In addition to the silent auction and dinner on the field, the
event added a little comedic relief this year with comedian Alex
Edelman closing out the night. The event this year doubled
in size with the tables selling out for the first time. The event
raised more than $100K for the Boys and Girls Club of Emerald
Valley.

Children’s Miracle Network Kids Helping Kids Pageants
This year the Eugene Emeralds were honored to be the
presenting sponsor for the Children’s Miracle Network’s
Kids Helping Kids Pageants, one of the organizations’ largest
fundraiser every year. This program has 16 local high school
juniors and seniors that work to help fundraise and put on a
pageant to help families served by CMN. The pageants really
embrace what MiLB and the Emeralds stand for: good family
fun and community support. Male contestants, and some
female, put on a night of laughs and tears to raise money for
other local youth. This year, the Kids Helping Kids Pageants
raised just under $250,000.
Climate Night
On June 23, the Eugene Emeralds hosted Kelsey Juliana, a
Eugene native and one of the lead plaintiffs in the nationallyrecognized case Juliana v. United States, as well as Our
Children’s Trust a local nonprofit that is helping in the fight for
the right to a sustainable climate. Our Children’s Trust leads
a coordinated global human rights and environmental justice
campaign to implement enforceable, science-based Climate
Recovery Plans that will return atmospheric carbon dioxide
concentration to below 350 ppm by the year 2100.
Fans were encouraged to bike to the ballpark that night,
with a free valet service for their bikes. The team also took
the field in specialty jerseys designed by the nonprofit. The
jersey’s featured the Monarcas logo and Emeralds wording on
the front. Along the bottom of the jersey are representations of
the 21 youth plaintiffs that have filed several lawsuits against
the government arguing that they are infringing on the youths’
rights to a stable climate system. On the back the Sasquatch is
roaming the world that is feeling the climate changes effects.
The proceeds of the jersey auction went to Our Children’s
Trust and their fights to secure the constitutional right to a safe
climate system.
Derrick Hall Pro-state Foundation Father’s Day Initiative
This Father’s Day the Eugene Emeralds teamed up with
the Derrick Hall Pro-State Foundation to raise awareness for
prostate cancer and the importance of screening and early
detection. The team passed out Lokai Bracelets to its fans and
made announcements over the PA system.

Some of the community’s strongest needs are items that can be
collected. Throughout the season the Eugene Emeralds hosted
three separate collection drives this season to help local groups
collect much needed supplies.
United Way Book Drive
In Lane County, 53% of Lane County students lack essential
reading skills by the time they reach third grade. One of the
reasons for this is a lack of access to books, especially during the
summer. To help combat this problem, the Eugene Emeralds
partnered with United Way to host a children’s book drive.
Fans were encouraged to donate their new, or gently loved,
children’s books. Research shows that childhood literacy rate
greatly determines future success, and if a student is not reading
at grade level by third grade they are four times more likely
to drop out of high school. In a two week span the Emeralds
collected 775 books that will be distributed through United
Way’s Summer BookFest.
Greenhill Humane Society Drive
Earlier this year, the Greenhill Human Society opened their
upgraded facility to be able to better serve the animals, and
their owners, of Lane County. With the upgrade came a greater
need for supplies to help them provide a high level of care to
lost, abandoned, and neglected animals. In July, the Eugene
Emeralds held a collection drive to collect much needed items
for those they serve. Fans were encouraged to bring dog and cat
food, toys and some other requested items. The drive collected
over three bags worth of supplies.
Eugene Mission Drive
Universally, socks and underwear are the most needed
clothing item for emergency shelters across our nation, but one
of the least donated items. In August, the Emeralds hosted an
UnderAWARE Drive to help provide the Eugene Mission with
new underwear and socks for those they serve. Statistically, the
Eugene Mission sees 700 people a day and allows them access to
their free clothing rooms stocked with essential clothing. Fans
were encouraged to drop off items at the box office and inside
the stadium during the first week of August.
Community Spotlight
During each home game, a local nonprofit was invited to PK
Park to promote their organization and inform Emeralds fans of
their organization through the Community Spotlight Program.
This program gave nonprofits a table on the concourse, a first
pitch, recognition throughout the game as well as 10 tickets to
the game. In all, 37 local nonprofits took part in the program.

EWEB Run to Stay Warm Race
Every year EWEB hosts a pre-Thanksgiving race to help
raise money for their Customer Care Program to help incomeeligible customers who are having difficulty paying their utility
bills. The program helps thousands of families stay warm
throughout the winter. Before the half marathon, 10K and 5K
started, 50 kids and Sluggo took to the street for the 400-meter
dash. Kids who finished the race received an Emeralds goodie
bag that included a ticket to the 2019 Emeralds season.
50/50 Raffle
Emeralds fan could win big while giving back to the
Emeralds community with the creation of the Eugene Emeralds
50/50 Raffle program. The winning ticket received half of the
net proceeds from the game’s raffle tickets sales, and the other
half was split between Eugene Little League and the Boys &
Girls Club of Emerald Valley. The 50/50 program ran all season
long with over $6,850 raised for the two charities.
FOOD for Lane County Giving Tuesday
The Tuesday after the Thanksgiving, known as Giving
Tuesday, kicks off the charitable season when many focus on
their holiday and end-of-year giving. To kick off the Emeralds
holiday season the staff volunteered in the warehouse at the
local food pantry, FOOD for Lane County. The staff helped
sort food from the US Postal Service Food Drive. Within one
afternoon the Emeralds sorted over 10,000 pounds of food.
Good Karma Monday
This season the Emeralds successful Good Karma Monday
promotion continued thanks to Yogi. For every Monday
home game half of each ticket purchased at the window was
donated to a deserving nonprofit. This year’s selected nonprofits
were: Relief Nursery, Womenspace, Pearl Buck Center and A
Family for Every Child. This season fans raised $7,451 for the
nonprofits.

Hurricane Michael Relief
In October, Hurricane Michael slammed into the Florida
Panhandle as a Category 4 storm, the most powerful to hit the
area on record. One area really hit hard was Port St. Joe Florida,
home of 2016 Emeralds alumni M.T. Minacci. To help him, his
family and community, the Emeralds sent several boxes of team
merchandise to help get them back on their feet.
Military Appreciation Night
On August 16, the Emeralds hosted their annual Military
Appreciation Night. The night included the local branches
of the National Guard, Marines, Army, Navy and Air Force
attending the game and given unique ways to be involved
throughout the night.
Pre-game activities included stations from each branch for
fans to test their physical ability, first pitches from each branch
and an Enlistment Ceremony for new recruits. The Enlistment
Ceremony featured three branches and over 20 new recruits
swearing their alliance to the United States and to protect it
from enemies both foreign and domestic. The new recruits
stayed on the field and surrounded the National Anthem signer
during her performance.
During the game the branches were set up on the concourse
to interact with fans, and participated in a battle of the branches
between innings. Also in attendance was the Eugene VA Health
Center to promote their Health and Wellness programs they
have for veterans, active military and their families.
MLB Jr. Home Run Derby
Before the season, the Emeralds hosted a MLB Jr. Home
Run Derby at PK Park. The Major League Baseball Jr. Home
Run Derby strives to provide youngsters across the country
an opportunity to showcase their hitting skills in an exciting,
free, grassroots home run hitting contest. One lucky winner
was able to move onto the Regional Level. The Emeralds’ Home
Run Derby was also a chance for fans to meet the team’s new
manager, Lance Rymel, who helped batters with tips and soft
toss.
Monarcas de Eugene Camps
This summer Los Monarcas de Eugene continued their
tradition of hosting free monthly baseball clinics for kids ages 6
to 15. The monthly camps were held at a local park with strong
ties to the Latinx community. Current Monarcas players served
as instructors and lead participants in hands-on exercises
including field drills, throwing and basic baseball skills. The
participant’s favorite part was the player vs. campers’ baseball
game that ended each camp. Campers also received tickets for
a future Monarcas game.

Mystery Ball Sale
During the off season the Eugene Emeralds collected over
100 autographed items from some of the biggest names in
sports to be sold through the Mystery Ball Sale. During two
games, fans were able to purchase a giftwrapped box that
included items from current or former MLB, MiLB, NBA,
NFL or NHL players, coaches or teams. Autographs included
Frank Thomas, Jamal Crawford, Joe Mauer, Kevin Knox, David
Peterson and the Indianapolis Colts. All of the proceeds raised
went towards the Eugene Emeralds philanthropic arm, the
Ems Community Fund, which helps local baseball and softball
programs through equipment grants and field renovations.
National Night Out
This summer the Eugene Emeralds joined forces with Eugene
Police to host their annual National Night Out. National
Night Out is an annual community-building campaign that
promotes police-community partnerships and neighborhood
camaraderie to make neighborhoods safer, more caring places
to live. National Night Out enhances the relationship between
neighbors and law enforcement while bringing back a true
sense of community and provides a great opportunity to bring
police and neighbors together under positive circumstances.
Instead of having officers travel to several individual block
parties, this summer the department decided it would be better
to have one singular bash at PK Park. This party included
Eugene PD, University of Oregon Police Department, EugeneSpringfield Fire, Eugene Public Works, Eugene Parks, Eugene
Human Rights and Neighborhood Involvement, Safe Kids
West Oregon and other local nonprofits. Families were able
to go around and meet each of the departments, explore the
vehicles and equipment, and pick up lots of free swag. Over 500
residents participated in this free event.
Paws with a Cause: Training a Service Dog
This season, the Emeralds added some furry paws to the
front office. The dog-loving front office partnered with JLAD,
a nonprofit in Salem that trains service dogs for an individual
with mobility issues and/or PTSD. Over the season, Director
of Community Relations Anne Culhane worked with Lab/
Retriever mix Vegas to get him ready to become a service dog.
Vegas attended the games at PK Park, community events and
outings. Throughout the season Vegas worked on his training,
even in crowds, ignoring food on the ground and retrieving
items. Fans were able to follow along with Vegas’ journey as
he learned new skills and got prepared to become a certified
Service Dog through the hashtag #TrainingVegas. He is set to
graduate in the fall of 2020.

PRIDE Night
On Saturday, June 22, the Emeralds held the organization’s
first-ever PRIDE Night, a celebration of the Eugene/Springfield
LGBTQ+ community. The night was proudly presented by
Kendall Toyota, Ninkasi Brewing Company, KMTR NBC
16 and the Bier Stein. As part of the event, the Emeralds
hosted an informal Q & A session with nationally-recognized
LGBTQ+ activist Candace Gingrich, who has been an activist
on the national level since 1995, identifies as gender queer and
addressed a broad range of subjects including coming out,
gender identity, workplace protections and more. The game
was started by an inspired National Anthem performance by
Soromundi, the local Lesbian chorus.
The Emeralds also became the first affiliated Minor League
Baseball team to wear custom Pride jerseys. The jerseys were
just like the team’s home jerseys, but with a little customization:
the rainbow flag representing the LGBTQ+ community. These
jerseys were auctioned off during the game to raise money for
the local HIV Alliance. All the Emeralds front office and game
day employees were decked out in PRIDE merchandise.
Relief Nursery Lip Sync Battle
The Eugene Emeralds front office was challenged to
participate in the Relief Nursery’s annual Lip Sync Battle.
This battle showcases local business and community leaders
performing their favorite hit singles as well as their inspired
dance moves. The Emeralds put their cheer foot forward with
a cheerleading theme routine! The group placed second but
won the hearts of the audience. The event raised over $2,000 for
Relief Nursery and their parenting education courses for the
year. The classes help Relief Nursery parents gain the tools to be
successful parents and build healthy families.
Salvation Army Angel Tree
The Angel Tree Program provides gifts of new clothing and
toys to children and their families in Lane County. Before the
Holiday break, the Emeralds staff took an afternoon to help the
staff of Salvation Army prepare the gifts for distribution. Staff
members helped sort the gifts and prepared gift bags for several
families. This past December, the Salvation Army served over
450 families. All the families served received gifts, clothing and
food for the holidays. Sluggo also joined the Salvation Army for
the distribution of the gift bags.

Sluggo’s Home Run Reading Challenge
The Eugene Emeralds are strongly committed to providing
programs that support students in the Emerald Valley. Sluggo’s
Home Run Reading Challenge, presented by Oregon Medical
Group and Wildish, is an incentive-based program that is
completely free for local schools and can be adapted to any
grade level. This program encouraged students to read for the
chance of earning free Emeralds tickets and an exclusive meet
and greet with Emeralds players. This year, Sluggo and the
Emeralds had 53 schools participate, with over 11,400 students
completed the challenge.
Special Olympics Polar Plunge
The Eugene Emeralds front office willingly ran into the
freezing Willamette River in February to raise money for
Special Olympics Oregon. The Polar Plunge is a unique
opportunity for individuals, organizations and businesses to
support Special Olympics athletes. This was the fifth year the
Emeralds took part in this chilly fundraiser. The team raised
almost $2,000 for the program and was the top fundraising
team in the area.
Specialty Jerseys
This season the Emeralds designed four specialty jerseys,
with all of them being auctioned off during the season.
139 jerseys were auctioned off raising over $3,500 for local
nonprofits. This year’s jerseys included the first affiliated Pride
jersey, Our Children’s Trust Climate, Star War’s BB-8 and Black
Panther.
Springfield Christmas Parade
This past December the Emeralds entered the oldest, and
coldest, parade in Lane County, the 66th Springfield Christmas
Parade. The staff, including Sluggo dressed as a Christmas Elf,
joined hundreds of community members in the parade down
Main Street passing out candy and Emeralds merchandise.

Suicide Prevention Night
Suicide is the second leading cause of death among Oregon
residents ages 15 to 34, with the suicide rate in Lane County
being 50% greater than the US National Average. Being aware
of suicide is the first step, and as a community the Emeralds
were proud to partner with A World Free of Suicide to Stomp
Out Suicide on August 11. This promotional night was used as
an opportunity to educate and advocate for suicide awareness,
it helped shine a light on suicide prevention and how damaging
suicide is to our world and those left behind.
The nonprofit, which was started by a local youth who was
directly affected by suicide, was at the game spreading their
mission to educate and advocate for those struggling with
Mental Health issues as well as change the stigma surrounding
it. They passed out pamphlets and had signs throughout the
ballpark that spread information and warning signs for those
who might be suffering. Through ticket and merchandise sales,
as well as donations, the nonprofit raised $3,600 during the
game. The proceeds were donated to Youth Era and White Bird
Clinic.
Ticket Fundraiser
Charitable and nonprofit organizations benefited by joining
the Emeralds for a special night at PK Park through the
Emeralds FUN-draising ticket program. A total of 45 groups
took part in the program raising $31,135.
Wham Bam Kendall Jam
The Inaugural Wham Bam Kendall Jam was a weekend
festival filled with fun for the whole family. The two-day event
featured more than 40 food trucks as well as local breweries,
wineries and cocktails, and endless amounts of fun for kids and
adults.
The Wham Bam Kendall Jam combined forces with the
Eugene Food Truck Fest to create a place where attendees could
chow down on delicious street eats, enjoy adult beverages at the
Field of Drinks and groove out some of Oregon’s top bands with
live music playing all day long.
A portion from the proceeds of the Eugene Food Truck Fest
was donated to the Eugene Mission, while the proceeds from
the Benefit Car Show was donated to the Relief Nursery. Wham
Bam Kendall Jam also featured Eugene Idle, where selected
participants were able to perform for the chance to receive a
$1,000 cash prize and was selected by a panel of celebrity judges
that included former American Idol contestant William Hung.

Front Office Staff Community Involvement
Allan Benavides
Boys and Girls Club			
		Board Member
Eugene Civic Alliance			
		Committee Member
Eugene Executive Association			
		President
Ted Norman Memorial Baseball Complex
		Board Member
Chris Bowers
Boys and Girls Club of Emerald Valley		
Field of Dreams Committee
		
Anne Culhane
Boys and Girls Club of Emerald Valley			
Field of Dreams Committee
		
Children’s Miracle Network					
		Volunteer
Eugene Little League						
		Board Member
Greenhill Humane Society					
		Volunteer
JLAD								
		Puppy Socializer
Special Olympics						
		Committee Member
United Way						
		Grant Reviewer
Matt Dompe
Eugene Little League						
		Treasurer
Shelby Holteen
Children’s Miracle Network					
		KHK Pageant Advisor
Cam LaFerle
Oregon Networking Exchange
Mountain Valley Professionals Chapter			
		Social Media & Events Coordinator

In-Stadium Fundrasing
A Family for Every Child: $1,500
American Cancer Society: $1,413.79
Boys & Girls Club of Emerald Valley: $4,442.82
Children’s Miracle Network: $1,277
Emeralds FUN-draising: $31,135
Ems Community Fund: $4,756.82
Eugene Little League: $2,839.22
HIV Alliance: $963
Our Childrens Trust: $725.50
Pearl Buck Center: $1,683
Relief Nursery: $2,010
Womenspace: $2,258
Monetary Donations
American Cancer Society: $490
Angel Hair Foundation: $5,500
Boys and Girls Club of Emerald Valley: $500
Cascade Health Foundation: $2,100
Centro Latino Americano: $1,000
Children’s Miracle Network: $7,000
Churchill Babe Ruth: $90
Cyclones Softball: $250
Ems Community Fund: $6,021.41
Eugene Delta Rotary: $550
Grupo Latino de Accion Directa: $1,500
HIV Alliance: $2,049
LC Youth for Christ: $1,090
Motiv8 Foundation: $100
OHSU Knight Cancer Institute: $420
Oregon State University Foundation: $1,060
Relief Nursery: $1,885
Willamette Valley Babe Ruth: $2,500
General Merchandise and Ticket Donations
In 2019, tickets and/or merchandise
were donated to over 280 charities and organizations,
along with twelve luxury suite nights.
Total Contributions for 2019
Total In-Stadium Fundraising: $55,004.15
Total Monetary Contributions: $34,105.41
Total Merchandise and Ticket Contributions: $146,215

OVERALL CONTRIBUTION FOR 2019

$235,324.56

